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Abstract. Globalization brings a world in which competition in the banking sector acquires new 
dimensions and features. The Romanian banking system made progress on the line of macro-
stabilization, corroborated with the bank efforts for consolidating their position on the domestic 
market. The emergence of new foreign bank societies on the Romanian market led to the assignment 
of the banking system on a new corridor of performance, due to the intensification of competition and 
the increase of offer for new complex bank services and products for the clients. This research 
analyses the dimension of competition made by the evolution of market quotations for banks and 
branches of foreign banks in the last period. In order to face competition, banks activating on the 
Romanian market oriented themselves also towards the externalizing of some bank activities, which 
are situated under the profitability limit for the bank total. Also, in order to deal with competition 
banks oriented towards the development of informatics systems.  
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Introduction. Globalization brings a world in which competition in the banking 
sector acquires new dimensions and features. The banks, as large financial intermediaries, are 
themselves placed in a global environment. In Romania, the banking system was organized on 
modern basis, on the occidental performance principle. In order to be able to face competition, 
Romanian commercial banks have a vertical organization, meaning territorial, composed of 
branches, county branches, agencies, representatives and works points. The Romanian 
banking system made progress on the line of macro-stabilization corroborate with the bank 
efforts for consolidating their position on the domestic market. The emergence of new foreign 
bank societies on the Romanian market led to the assignment of the banking system on a new 
corridor of performance, due to the intensification of competition and the increase of offer for 
new complex bank services and products for the clients. Competition in Romanian banks led 
to the approach of a new dimension in the client relations management, to an increase of the 
innovative role and to the regulation of bank management, the role of the bank informatics 
and to the re-organizing and efficiency of some bank activities. 
Aims and objectives. The research aims to clarify the dimensions of competition in 
Romanian banking system in the context of globalization. The objectives are to delimitate the 
structure of the banking system, the evolution of bank market quotation and the new strategy 
in relation to clients. 
Materials and methods. This paper uses as a research method the analysis of the 
profound transformation which took place in the organization of the Romanian banking 
system. It also analyses the interaction and correlation between the structure of banking 
system, the evolution of market quotation and the bank product and service portfolio. Another 
method of research used in this paper is the criteria method in classifying the priorities in 
banking competition. 
Results and Discussion. The dimension of competition in the bank sector is also 
given by the large number of banks activating on the market. These banks are: 
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Tab. 1 
The evolution of bank numbers 
Banks  2007 2008 2009 2010 2011 
Banks, out of which: 31 32 31 32 32 
Banks with integral or majority state capital, out of ::which: 2 2 2 2 2 
- with integral state capital 1 1 1 1 1 
- with majority state capital 1 1 1 1 1 
Banks with a majority of private capital, out of which: 29 30 29 30 30 
- with a majority of domestic capital 3 3 4 4 4 
- with a majority of foreign capital 26 27 25 26 26 
Branches of foreign banks 10 10 10 9 8 
Total banking system 41 42 41 41 40 
Source: The National Bank of Romania- Annual Report, 2008, 2009, 2010, 2011.  
The process of cleansing the bank sector and the entrance on the Romanian market of 
foreign banks led to a strong competition in the Romanian banking environment. As a 
consequence the market quotations held by domestic banks diminished in the favor of the 
foreign segment. The evolution of market quotations in the period 2007-2011 is as follows: 
Tab. 2 
The bank market quotations  
Banks 2007 2008 2009 2010 2011 
Banks with Romanian capital, out of: which 12,1 11.6 14.5 14.7 16.8 
- with a majority of state capital 5.4 5.2 7.3 7.4 8.2 
- with a majority of private capital 6.7 6.4 7.2 7.3 8.6 
Banks with a majority of foreign capital 82.7 82.6 77.9 78.1 75.0 
I. Total commercial banks 94.8 94.2 92.4 92.8 91.8 
II. Foreign banks branches 5.0 5.6 7.4 7.0 8.0 
III. CREDITCOOP 0.2 0.2 0.2 0.2 0.2 
Total banking system (I+II+III) 100. 0 100. 0 100. 0 100. 0 100. 0 
Source: The National Bank of Romania - Annual Report, 2008, 2009, 2010, 2011. 
All the foreign participations in the capital of credit institutions in România brought a 
new tendency in the activity of Romanian banks and its unprecedented development. The new 
dimensions of competition in Romanian banks take into account the following priorities: the 
re-dimensioning of the client segment (the market) depending on the bank policy and strategy, 
be it retail or corporate bank; the development and diversification of the bank product and 
service portfolio, that is offered to clients, be they tradiţional or sophisticated clients; the 
approach of a new strategy in relation to clients, respectively the personalization of 
relationships, insurance of counseling and consultancy services for clients, the approach of an 
effective communication with clients and the consolidation of their trust in the bank; the 
development of an organizaţional culture that would come to the support of relaţional 
strategies with the clients, that are adequate for their specificity etc. 
Conclusion. This research analyses the dimensions of competition made by the 
evolution of market quotation for banks and branches of foreign banks in the last period.  
Also, in order to deal with competition, banks oriented towards the development of  the bank 
product and service portfolio. 
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